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Resumen

En una Furopa convertida en territorio de disputa ideoldgica en la década
de los cincuenta, las campafias propagandisticas jugarfan un papel deter-
minante. Fl conocido plan de auxilio econdmico estadounidense —Plan
Marshall— pondria en marcha, ademds, un ambicioso programa ex-
positivo. Dada la devastacion general del Viejo Continente, el modelo de
exposicion ambulante, aquel en el que continente y contenido se trasladan
conjuntamente de un lugar a otro, emergié como sistema propagandisti-
co de enorme eficiencia y mayor capacidad de impacto. Una prdctica que
venia siendo ensayada con anterioridad en el propio pais americano, pero
que se desarrollarfa con mayor intensidad de la mano de Peter G. Harnden,
el principal actor y disefiador de estas campafias propagandisticas. En el
texto que sique se tratard de describir este episodio, con el fin de desgranar
sus particularidades ya que, como concluye el articulo, algunos de los ras-
qos que definen el fendmeno acompafaran algunas de las prdcticas mas
notables de la disciplina a lo largo de la década posterior.
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Abstract

In a Europe that became a territory of ideological dispute in the fifties,
propaganda campaigns would play a decisive role. The well-known
American economic relief plan —The Marshall Plan— would also
launch an ambitious program of exposition. Given the general devasta-
tion conditions of the Old Continent, the model of itinerant exhibition,
in which continent and content are moved together from one place to
another, emerged as a propaganda system of enormous efficiency and
greater capacity for impact. A practice that had been rehearsed befo-
re in the American country itself, but that would be developed with
superior intensity by Peter G. Harnden, the main actor and designer
of these propaganda campaigns. The text that follows tries to descri-
be the episode, in order to shed its particularities because, and as the
article concludes, some of the features that define the phenomenon
will accompany some of the most notable practices of the discipline
throughout the subsequent decade.
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