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Resumen: La praxis de la participacién en la produccién televisiva cubana se ha limitado a partir de la persistencia de practicas
verticalistas y conductistas. La expresion de tal problemaética se constata en la produccién televisiva del spot de bien ptblico de la
televisora local Centro Norte Televisién. Asimismo, restringe la contribucién del género televisivo en la solucién de problematicas
sociales. Se plante6 como objetivo general del estudio establecer un sistema de acciones que contribuyan con la participacién
en la produccion televisiva de los spots de bien publico en la televisora. Para la obtencién de los resultados se emplearon como
meétodos principales la encuestay el criterio de especialistas. La totalidad de los especialistas consideraron adecuadas las acciones
propuestas tanto en el hecho de poder como saber participar. Los resultados permitiran promover la participacién en la produccién
televisiva del spot de bien publico coherente con las necesidades del territorio objeto del estudio.
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Abstract: The praxis of participation in Cuban television production has been limited due to the persistence of top-down and
behavioral practices. The expression of this problem is verified in the television production of the spot for the public good of the local
television station Centro Norte Television. Likewise, it restricts the contribution of the television genre in solving social problems. The
general objective of the study was established to establish a system of actions that contribute to the participation in the television
production of spots for the public good on the television station. To obtain the results, the survey and the criteria of specialists were
used as main methods. All the specialists considered the proposed actions adequate both in terms of being able to and knowing how
to participate. The results will allow promoting participation in the television production of spot for the public good consistent with
the needs of the territory under study.
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