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Resumen: La representacion de la discapacidad en los medios ha cobrado relevancia. No obstante, la investigacion en torno a
este grupo minoritario en la publicidad es todavia limitada. Esta tesis doctoral propone un estudio explicativo con alcance des-
criptivo sobre como se representa a las personas con discapacidad en campanas publicitarias reconocidas mundialmente por su
creatividad, tomando como referencia el ranking Creative 100 de WARC (2018-2024). Mediante una triangulacién metodoldgica
que consiste en un andlisis de contenido, una revision bibliografica y ocho entrevistas en profundidad a expertos en publicidad y
discapacidad, se observa no solo que este grupo minoritario estd notablemente infrarrepresentado, sino que ademads se identifica
una inclinacién hacia determinadas categorias de discapacidad. Se sugiere que la industria adopte un enfoque mas integrador y
realista que no solo incremente la visibilidad de las personas con discapacidad, sino que también cuente con este grupo social en
todas las fases de la creacién de anuncios.
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Abstract: The representation of disability in the media has gained prominence. However, research on this minority group in
advertising is still limited. This doctoral thesis proposes an explanatory study with a descriptive scope on how people with disabilities
are represented in advertising campaigns recognized worldwide for their creativity, using WARC’s Creative 100 ranking (2018-
2024) as a reference. Through a methodological triangulation consisting of content analysis, a literature review, and eight in-depth
interviews with experts in advertising and disability, it is observed not only that this minority group is significantly underrepresented,
but also that there is a bias toward certain categories of disability. It is suggested that the industry adopt a more inclusive and realistic
approach that not only increases the visibility of people with disabilities, but also involves this social group in all stages of ad creation.
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