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The digital universe represents new scenarios for communication, human knowledge and all its
productive, cultural and social dynamics. The new media, instruments and supports that have emerged
in the wake of the digital revolution have transformed the way we conceptually represent and interpret
the world around us, our way of living and relating to each other. However, this contemporary disruptive
process that so captivates researchers in communication sciences cannot be understood without the
frameworks provided by historical perspective, due to its ability to establish interpretative links between
the past and the present, that is, between the changes brought about by the old media (also disruptive,
in a way, in times past) and the transformations that the new media are bringing about today (Weil,
2007; Faus, 1995; De Haro et al, 2012; Bustamante, 2013; Laguna et al, 2024). Similarly, it would be
impossible to understand the prospective analysis of the media reality without an adequate
retrospective study that allows us to understand the development and evolution of the actors,
mediations and dynamics of communication phenomena throughout history (Barrera, 1999; Borderia

and Laguna, 2015)
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The historical study of media and communication models is, therefore, a consolidated and fundamental
pillar of research in Communication Sciences (Timoteo, 1992 and 1997; Pizarroso, 1992; Seoane and Saiz,
2007; De Haro and Martinez, 2011; Zugasti, 2013; Laguna et al., 2023). Furthermore, in terms of teaching, it
constitutes a very valuable contribution to the training curriculum of university students studying
Communication degrees (Ruiz, 1997; Martin et al., 2021), which should be extended to other educational
fields and levels, considering that planned communication — especially persuasive communication in the
service of political, social or cultural communicators — has played a key role in history since the
emergence of the mass media, due to its proven social influence. Now that disinformation is the latest
challenge for journalists and citizens, studying the past takes on particular relevance (Vazquez, 2023; De
Haro, 2024) and pertinence, because it helps to develop a critical mindset with regard to information

sources and the mechanisms that govern communication.

This monograph seeks to bring together a broad group of scholars from universities and research
institutions around the world to promote the study of social cormmunication from a diachronic approach
that allows for the creation of new bridges of dialogue between the past and the present and
contributes to a better understanding of today's communication ecosystem. The aim is to explore, from
an interdisciplinary perspective, how different media have helped to shape social, political, economic and
cultural structures throughout history and how communication campaigns and communication
strategies (persuasive and/or informative) by public and private broadcasters have shaped society using

the media and instruments of each period.

The academic community is invited to share research findings on media phenomena, public
communication models, and relevant milestones and figures that, due to their paradigmatic nature,
deserve to be considered benchmarks in the scientific field of Communication Sciences. The aim is to
stimulate reflection on the relevance of studying the history of social communication in the educational
sphere and the challenges involved in teaching this discipline, as well as mapping the main lines of work
and even proposing those that deserve greater research attention. We also welcome papers on
initiatives and projects by institutions and media outlets for the preservation and dissemination of
newspaper/radio/television heritage, as well as those that report on experiences of knowledge transfer

that seek to raise awareness of the communicative memory of cities.
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e Historiography and periodisation of the history of communication.

e The history of social communication in university degree programmes in Communication.

e The challenge of teaching the history of journalism, news cinema, advertising and propaganda in
the digital context: challenges and opportunities.

¢ Researching the history of social communication from the classroom: collaborative projects
between teachers and students.

e The application of Al to the study of the history of social communication.

¢ Disinformation in the history of social communication: milestones, formulas, technologies, impact.

¢ Learning from innovative teaching projects related to the history of social communication.

¢ Women protagonists in the history of social communication: teaching, research, transfer and
dissemination.

e Memoirs/autobiographies of communication professionals.

e The mark of the history of journalism on the urban memory of cities.

o Newspaper/radio/television heritage. Policies for the promotion, custody and safeguarding of
historical press archives and collections and audiovisual content.

¢ The social transfer of knowledge in the history of social communication (collaboration with
public/private entities, creation of technological and/or innovation platforms, etc.)

¢ The dissemination of research on the history of communication through the media.

History of social communication; media; research; transfer; dissemination; memory; Heritage City.
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e Manuscripts must be between 5000 and 10,000 words in length. They must be submitted in Word

format (doc/.docx), using Times New Roman font, size 12, single spacing, and standard margins.
e They must contain, in Spanish and English, a title, abstract (between 150 and 200 words), and 5
keywords. Each author must provide their full name, email address, ORCID code, and a brief CV of

approximately 100 words.

e The content should be structured like a scientific article: introduction, methodology, results, and

conclusions.
e Headings should be numbered using Arabic numerals following the standard structure 1,11, 1.1.1, etc.

e Tables and/or figures should be numbered using Arabic numerals from 1 to infinity, indicating the

source and authorship.
o Citations should be included in the text using Harvard style (e.g., Bauman, 2010: 126), not in footnotes.

e -The bibliography section should only include works cited in the paper, which should be mostly

current and presented in APA format, indicating the DOl when available.

Se recomienda consultar las normas completas de publicacion en la web de la revista asi como el

dltimo numero publicado para visualizar el estilo y la maqguetacion final de los articulos:

https://revistascientificas.uspceu.com/doxacomunicacion
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Texts must be submitted via the OJS platform of the journal Doxa Comunicacion:

https://revistascientificas.uspceu.com/doxacomunicacion/about/submissions

Texts must be submitted via the OJS platform of the journal Doxa Comunicacion:
https://revistascientificas.uspceu.com/doxacomunicacion. Submissions via email will not be accepted.
Authors must register on the platform and complete all the metadata required in the submission
process. Authors must ensure that their manuscripts are anonymized (it is recommended that authors

delete any digital traces of authorship that appear in the document properties).

Authors must ensure that their manuscripts are anonymized (it is recommended to delete any

author fingerprints that appear in the document properties).

The journal Doxa Comunicacion has been publishing all scientific articles and essays in Spanish and
English since 2016. The author agrees to provide a consistent translation of their manuscript if it

successfully passes the double-blind external review process and is accepted for publication.

The journal has selected a group of native translators with whom it has agreed on an advantageous
price for authors who are unable to provide a consistent translation by their own means. The cost of

this service will be borne by the author.

The bilingual edition represents a qualitative leap for the journal and for authors, as it allows articles
to be disseminated among wider scientific communities and increases the number of readers,

thereby enhancing the potential impact of the research.
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Doxa Comunicacidon is an open-access scientific journal available free of charge. All content is uploaded
to freely accessible national and international databases and repositories. Monograph coordinators and
authors are invited to collaborate with the journal in disseminating the CfP through their own networks
and contacts. They may also suggest the names of institutions, entities, and associations related to the
content of the monograph to be cited in the X (formerly Twitter) account, @DoxaCom, LinkedIn
(linkedin.com/in/doxacomunicacion), Instagram (https//www.instagram.com/revistadoxa/ of Doxa

Comunicacién and share the published content with them.



