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AND
MAIN TOPICS

Description:

In October of 2021, Facebook CEO Mark Zuckerberg announced the company's new
strategy aimed at creating a Metaverse, which is a parallel virtual world of immersive
experiences that is envisioned as a social meeting space.

The announcement came at a time when the company was going through a serious
reputational crisis due to monopolistic practices, as well as for hiding information regarding
the negative effects of its Instagram network on the mental health of teenage girls, and
for the continuous breaches that have exposed the personal data of millions of users.

We find ourselves in the contfext of a socio-technological revolution that is advancing at
an increasingly faster rate, and in which data has become a precious commodity. The
anglicism Big Data epitomises the idea of the vast amount of data generated by the new
ecosystem, as well as the wide variety of possible uses for this precious asset of the new
digital economy. On the other hand, this situation raises questions regarding ethics, social
responsibility and the right to privacy of those who use digital media and technology.

The foreboding spectre of manipulation based on the acquisition of users' personal
information also creates the need to move forward in terms of promoting greater sociall
awareness and consciousness based on developing critical capabilities with regard to the
digital environment, establishing regulations to deal with different aspects of cyberspace
at the local and transnational levels, and enhancing the reputation and frustworthiness of
the media, public institutions and political leaders.




In summary, this monograph provides an essential reflection on how data processing can
contribute to the field of Communication, in addition to encouraging critical questions
regarding its current status as well as future developments. From a mulfidisciplinary
perspective that places Communication at centre stage, we encourage the
development of studies and analyses within this thematic framework, which we intend to
continue discussing in the coming years.
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BASIC STYLE
GUIDELINES

Manuscripts received shall have a minimum of 5,000 and a maximum of 10,000 words. They
should be sentin Word format (.doc/.docx), Times New Roman font, size 12, single-spaced,
standard margins.

They must include (in both Spanish and English), fitle, abstract (between 150 and 200
words), and a maximum of 5 keywords. Each author must provide the following: name
and surname, Institutional e-mail address, ORCID code, and a brief CV of approximately
120 words.

Content shall have the structure of a scientific article: infroduction, methodology, results,
and conclusions.

Headings shall be numbered in Arabic numerals following the standard structure 1., 1.1,
1.1.1, etc. Tables and/or figures shall be numbered in Arabic numerals from 1 to infinite,
indicating source and authorship.

Citations shall be presented in the text in Harvard format (e.g.: Bauman, 2010: 126), not in
footnotes. The bibliographic reference section shall include only the works cited in the
paper, which shall be mostly current and shall be presented in APA format with indication
of the DOI when available.




Consultation of the complete publication guidelines on the journal's website is
recommended
(https://revistascientificas.uspceu.com/doxacomunicacion/about/submissions), as well
as the last issue published, in order to observe the style and final layout of the articles.

RULES FOR
SUBMISSION AND
PUBLICATION

Texts must be sent through the OJS platform of the journal Doxa Comunicacién, the
direct link of which is:
https://revistascientificas.uspceu.com/doxacomunicacion/about/submissions
Submissions by email will not be accepted.

Authors must register on the platform and complete all the metadata required in the
submission process. Authors must ensure that the version of their manuscripts is anonymous
(deletion of the digital traces of authorship that appear in the document properties is
recommended.

Important notice to authors:

Since 2016, all scientific articles and essays published in Doxa Comunicacion have been
in both Spanish and English. The author shall provide a quality franslation of his or her
manuscript if it passes the external double-blind review process and is accepted for
publication.

The journal has selected a group of native translators with notions of the journal's field of
knowledge, with whom it has been agreed to offer an advantageous price for authors
who are unable to provide a quality translation. The cost of this service shall be borne by
the author.

The bilingual edition represents a qualitative step forward for the journal and for the
authors, as it allows the articles to be disseminated among wider scientific communities,
thus increasing the number of readers, and consequently, the potential impact of the
research.

PUBLICATION
AND
DISSEMINATION

Doxa Comunicacién is a free, open access scientific journal in accordance with the BOAI
Declaration.

All content is uploaded to freely accessible national and infernational databases and
repositories.

The coordinators and authors of monographs are encouraged to collaborate with the
journalin the dissemination of the Call for Papers through their own networks and contacts.
Likewise, they can suggest the names of institutions, entities and associations related to
the content of the monograph so that these can be cited on Doxa Comunicacién's
Twitter account (@DoxaCom), and the published content shared with them as well.




